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Broad Geographic Footprint and Membership Base
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BC or BCBS plans in 14 states and Increasingly diverse
Medicaid presence in 19 states customer base

Medicare Fgp
Medicaid 4% 4% Individual
12% 5%

National
Accounts
20%

Local Group

41%
BlueCard

14%

Bl BC or BCBS licensed plans (6) I Medicaid presence (11)
[ BCor BCBS licensed plans + Medicaid presence (8)
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Geographic Footprint

B BC or BCBS licensed plans (6)
- BC or BCBS licensed plans + Medicaid presence (8)
- Medicaid presence (11)

C] Duals

Medicaid expansion
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2015 vs. 2014 Thus Far —

http://healthcare.mckinsey.com/
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By the Numbers

2015 filed carmers across 10 states

[55] (18]

Incumbents from
2014 (of [56] total)

New entrants
in 2015

PREMIUM CHAMNGES FROM 2014

Ranges across all rating areas in 10 siates
Maximum decraase $“Hﬂl.lﬂ'h.l'l'l Increase

Lowest-price

bronze plans

Lowest-price
silver plans

2nd lowest-price
silver plans
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EXCHANGE PRODUCT OFFERINGS

Average across 10 stafes

1.9x

More plans offered
compared to 2014

IMPACT OF PREMIUM CHANGES

Percentage of subsidy-eligible
population across 10 states
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m change™

Will see net premium
increase in loweast-
price silver plan

+538

Will see net premium
decrease in lowest-
price silver plan
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