EMPOWERING THE CONSUMER AS THE ULTIMATE HEALTH CARE STAKEHOLDER
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How Better Tools and Data Can
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Why We Need Transparency in Health Care Now

1) Growing Costs
* U.S. estimated to spend $40 trillion over next decade
« Total cost of coverage increasing:

— 18% of family income in 2002

— 35% today

— Expected to reach 60% by 2030

2) Shift to Consumers

¢ Higher plan cost sharing and deductibles

¢ Significant variation in cost and quality of coverage/care
¢ More expensive # better

3) Demand for Empowerment

« Growing portion of health costs paid by consumers means they run risk of
paying more for lower quality care

¢ Need better data and tools on the cost and quality of care for consumers to
make better decisions

Why We Need Transparency in Health Care Now

Consumer Empowerment Data Hoarding

“...the lack of transparency and competitive pricing was responsible for
between $84 billion and $174 billion in wasteful spending last year.”

Donald Berwick, former Administrator of the
Centers for Medicare and Medicaid Services
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Goals

We support bipartisan, constructive, and practical solutions to make health
care markets more transparent, accountable, and consumer-friendly.

Consumers have aright to know what they are buying.

Better Data in
the hands of
more experts to
power consumer
tools
Better Tools for Better Markets

consumers and in which

employers to consumers can
make informed use comparative

decisions tools

Empowered
Consumers

Better
Outcomes

Lower Costs

Policy Building Blocks for a Transparent Health System

Better and Better Tools Empowered

More Data Consumer

« Strategic Framework for » Improve CMS Websites

HHS Data Releases « Provider Price and
* Improve Quality Quality Comparisons
Measures « Average Paid Amount
* Expand CMS Data « Site of Service OOP

Sharing (QE Reform) » Plan Comparisons

¢ OOP Cost Calculator

* Integrated/Searchable
Provider Directories &
Formularies
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Contact Us

Clear Choices Campaign Joel White
1101 14th Street NW, Suite 700 President
Washington, D.C. 2005 Joel.White@cahc.net

www.clearchoicescampaign.org

Amit Rao
Senior Policy Analyst
Amit.Rao@cahc.net
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