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What is Connecting for Health?

e A public-private collaborative committed to the creation
of an interconnected, electronic health information
infrastructure to improve health care.

e Broad Participation - More than 100 collaborators
— Physicians, hospitals, and other providers
— Patient and consumer groups
— Payers
— Accreditors
— Government agencies
— Researchers
— IT systems manufacturers

e Founded and lead by the Markle Foundation,
with additional support from the Robert Wood
Johnson Foundation

e See www.connectingforhealth.org




Our Premise...

The creation of an environment with
specific characteristics that will enable
appropriate and authorized doctors,
individuals (patients), pharmacies, public
health agencies, and others to participate
in and benefit from sharing information.
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Design Principles of the
Connecting for Health Model

1.

2.

Builds on existing systems (“incremental”) and
creates early value for doctors and patients

Designed to safeguard privacy—imposed the
requirements and then designed the solution

. Consists of an interoperable, open standards-

based “network of networks” built on the
Internet

Leverages both “bottom-up” and “top-down”
strategies
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What Enables this Environment ?

Key Action Items:

1. A "Common Framework” for connectivity

2. An Entity to specify the Standards and
Policies

3. An approach to connectivity that allows authorized
parties to share information when they need to

4. Financial and non-financial Incentives that promote
the use of interoperable IT in healthcare

5. Public trust and individual control and access

CONNECTING FOR HEALTH™
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Element #1: A "Common Framework”

The health information environment will be
enabled by:
»adoption of critical tools, including open
technical standards for exchanging clinical
information
»>explicit policies on handling information
»uniform methods for linking information
accurately and securely.
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Privacy Policy
(L aat odated OFAE03)

FProtecting privacy is always a ChaoiceFaint priority. To underscore aur fundamental committment to
privacy and our vision that good privacy is good business, we have adopted a online privacy policy for
each of ourWeb sites wwawe choicepoint.com, wwaw chaicepaint. net and wawaw chaicepainting.com. This
policy reflects and implements---in an online setting---our corparate privacy principles and Fair
Information Practice Principles of notice, choice, access, security, and accountability.

This online privacy policy applies to choicepaint.com, choicepoint.net and choicepointine.com, which
are operated by ChoicePaoint Inc., 1000 Alderman Drive, Alpharetta, GA 30005,
privacy@ichoicepoint.com , (877) 301-7097 . This site is not directed at children. Pleaze note, this policy
does notapply to the following subdomains that have their own privacy statements posted:

s findnewecustomers choicepaint com; wiana minimizebusinessrisk choicepoint.com;

weened 2rmploveebackaroundecheck.cholcepaint.cam,

To dermonstrate our further commitment to online privacy, ChoicePointis a licensee ofthe TRUSTe®
Privacy Program, TRUSTe is an independent, non-profit arganization whose mission is to build users'
trust and confidence in the Internet by promaoting the use of falr information practices, TRUSTe's
cedification covers the Web sites gathering and dissemination of information not any services ar
products, We have disclosed the information practices of our'Weh site to TRIUSTe, and TRUSTe has
reviewied and approved aur online privacy practices for compliance with TRUSTe's online privacy
standards, Ifyou have questions or concerns regarding this statement, you should first contact us at)

ZhoicePaint Inc,

Office of Privacy Compliance
1000 Alderman Drive
Alpharetta, GA 30005
Telephone: 8Y7.301.7097

Faw 7707525934

Email: privacy@cholcepoint.com

Ifyou do not receive acknowledament of your inguiry oryour inguiry has not heen satisfactorily
addressed, you shaould then contact TRUSTe atwinnw truste oraficonsumersiwatchdon  complaint phg.
TRIUSTe will then serve as alisison to resolve your concerms.

INFORMATION COLLECTION
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ChoicePoint Data Cache Became a Powder K
|dentity Thief's Ahility To Get Infarmation Puts Heat on Firm

Bir Robert O'Harrow Jr
Washington Past Staft Writer
oaturday, March &, 2005; Page A1

The man on the phone called himself Tames Garrett.

speakmg with a llting accent, the man said he was an executive with a
Angeles company called BB S Financial He told an emplovee at
ChotcePomt Ine. that he wanted to open an online account wath the
company to recetve electronc reports on people.

It was the kind of request that enlorge paolo
ChotceF omt, one of the nation's i 3

largest information services, gets all = , —
the time. Thousands of corporate ﬁf* S
and government clients rely on the ==K\ i -

a

company to provide them with
publicly avalable information on

weoble far helt in linnes frand



Element #2: A Standards and
Policies Function must exist to make
the decentralized environment work

»Develop basic standards and policies for
sharing health information.

»Must be uniformly adopted and reflect
public and private sector participation.

»Must be transparent, accountable, and
operate in the public interest.
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What Enables this Environment ?

Key Action Items:

1. A "Common Framework” for connectivity

2. An Entity to specify the Standards and
Policies

3. An approach to connectivity that allows authorized
parties to share information when they need to

4. Financial and non-financial Incentives that promote
the use of interoperable IT in healthcare

5. Public trust and individual control and access
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The Economist, April 30, 2005

As the Markle Foundation puts it.............. This goes to
the very heart of the matter. For even though it is
fine to start hoping for the day when interoperable
electronic health records create vast pools of medical
information that could be used to find new cures and
battle epidemics in real time, their ultimate purpose
Is to make one simple and shockingly overdue
change: to enable individuals, at last, to have access
to, and possession of, information about their own
health.
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Carol C. Diamond MD, MPH.

www.connectingforhealth.org




